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1. California Market Center (California Mart)
2. Cooper Design Space

3. The Gerry Building

4. The New Mart

Muuanamsannuluil 2008

1. LA Fashion, Gift & Home Market Fall ’08, March 14-18, 2008, California Market
Center, 110 East 9" St., Downtown Los Angeles

2. Focus Apparel and Accessories Show, March 15 — 17, 2008, California Market
Center

3. TRANSIT, The LA Shoe Show, March 15 -17, 2008, California Market Center

4. LA Majors Market Fall "08, April 7-9, 2008, California Market Center

5. LA Int’l Textile Show, Spring-Summer *09, April 14-16, 2008, California Market
Center

6. LA Fashion Market Fall 11/Holiday ‘08, June 6-10, 2008

7. LA Fashion Market Holiday/Resort 08, August 8 — 12, 2008

8. LA Major Market Spring *09, October 5-7, 2008

9. LA Fashion, Gift & Home Market Spring *09, October 17-21, 2008
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10. Mercedes-Benz Fashion Week, March 9-13, 2008, Smashbox Studio, 8538 Warner

11.

Dr., Culver City, CA 90232
Fashion Market (San Francisco, CA), www.fashionsanfrancisco.com

NULFAIFUA

Nuuamdumamsugsiadahuazunuluansgaiegiludununansidums

ALARMENUTUNGNOINAEUTLNA HUNULFAITUAMLAUINNIY NULTAIFUAILETRED

SMSUEBRUMAYABNTNUAY NULEAIFUMEMTULAN

NEBONULFNFUMUBNM VAN BULUazUTELANYDIFUM

1.
2.

3.

cON o O

10.
. PGA Merchandise Show, www.pgaexpo.com
12.
13.
14,
15.
16.

ASAP Global Sourcing Show, www.asapshow.com
Dallas Fabric Show, www.dallasmarketcenter.com

Imprinted Sportswear Shows, www.issshows.com (muuamﬁuﬁﬁmsmﬂuﬁiwu

L§BEN)

Specialty Trade Shows, www.spectrade.com (ULFAFUMEBIUIUMUEN

Lﬁaﬁwmmﬁﬂ‘lusﬂuuu boutique)
Off-Price Specialist Show, www.offpriceshow. com
ISAM, www.isamla.com (muuamaumﬁmmuma LﬁﬂN’]ﬂiuLﬂ‘Vl resortwear)

Action Sports Retailer Trade Expo, www.asrbiz.com

USA International Fashion Show, www.usafashionshows.com
Wedding Festival, www.tradeshowswest.com

International Lingerie Show, www.spectrade.com

Surf Expo, www.surfexpo.com

Outdoor Retailer, www.outdoorretailer.com
MAGIC Show, www.magiconline.com

National Bridal Market, www.merchandisemart.com
KidShow, www.spectrade.com
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