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(4) aniilnaneiailandesdisz@ueang (Pay Per View, Movie Channel, Movie
on Demand)
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(6) MSYRIUNNABNNILABS (STUU Internet, You Tube, Hulu)
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MweuaUszane Ul 2008 (Nash Information Service LLC) (Seaannénaulenaiifa

W90 an (comedy) HHIUAAZY (action) MHNNAYNE (adventure) WINTI® (drama) WS

AULOU (thriller/suspense) ¥IISALUUABN (romantic comedy) WilNaeB92I8Y (horror) ¥4

LW (music) ¥INaE15AA (documentary) MIUFNADULFIH AN %) (concert/performance)
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nguil 1 uv3tngandmihenweunelne

©

a o v

vitnaemihemweudeluaiseamudruutisnarazaddl 2008 lawn wamer
Brothers, Paramount Pictures, Sony Pictures, Universal Studios, 20" Century Fox, Buena Vista,
Lionsgate, Fox Searchlight, Summit Entertainment tt82 Focus Features USHN DU ﬂumﬂuﬁ

lawn Viacom, Miramax,

v
=1

ngudl 2 USENEIRI e NeNETIANAI

a o 4

UIEMEnIEEFUM M WEUATIBEBEEU First Look, Focus Features, Freestyle
Releasing, IDP, IFC Films, Magnolia Pictures, Piturehouse, SPC, ThinkFilm, Weinstein Co.

nguil 3 Vitngandmihannausdngdaamalya iy

(1) CineMuse (www.cinemuse.com)

(2)  The Filmmakers Channel-On Line Pay-Per View Distribution
www.thefilmmakerschannel.com
(3) Break.com

(4) YouTube

(5) Revver — www.revver.us

(6)  First Showing LLC - www.firstshowing.net

mMsduasuMwauazasislszneluanig

Uszinafiimsduadumuaudzaiauluanizi(Ggundvasifie) ashaduuds laun

1. swdsdulszmanlienuaulesthaasedslumsdasdumwauduag
mmmlummmaw%’gﬂ 128U Indian Film Festival of Los Angeles
(www.indianfilmfestival.org) tHuasdnslananalsfisamamanweud
sudeauluunsansuauada3any Indian Film Festival of Los Angeles
(IFFLA) #1 ArcLight Hollywood ludanauzamn 91 msdanuludl
2008 HMFTNAMWEUFDNINMNHTINIIEY 30 (39 (MWBUFTIINBNIN
MEFaIuMsaNAsINaENTUMsAaEanINnIINms) ludl 2009 Jms
SaUszmamweudauiis uazivuaianuadidalluszneiuil 20-25
Eay 2010
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MIANHUUNIUYDY Indian Film Festival of Los Angeles Iﬁlﬁﬁﬁlﬂﬁm’i
Mamneudachudendmnnndamssiumsiu giaudlunsdeasy
MnguaduLegluaNanITIEdY MINOUITMAMNBUG LazNITINW)
Runuliunasemweudanglu qiludu

2. mua Jenamweudimudsviugnrunvaadiulszh Tesaely
Tsamweudiiiuweaingsfiaunma waxil Korean Cultural Center Los Angeles

3. ilﬁ:i!u (Japan Film Festival-www.jffla.org) ﬁmuﬂ%’l’mmﬂ%’;ﬁ@ialﬂ (ﬂ%ﬁﬁ 3)
ludauwau 2010

4. aAuaLtNINIlag Latino International Film Institute — www.latinofilm.org

29An3 liwIanam lsinvesu Los Angeles Latino International Film Festival
5. t3indln (Hola Mexico Film Festival-www.holamexicoff.com) (333atnen1a
S B A (% < & = [ o v
mweudiinglnluansgnuesausnlul 2008 msdanuaznssiluggiau
Tudiaslva) amanig iy saduaundd ihease wazdeln

6. Iﬂttauﬁ Polish Film Festival (www.polishfilmla.orq) ‘:)Jﬂﬁ’luﬂ%Jﬁéjﬂﬁ'ﬁﬂﬁJJuﬁ 22

WEEU— 3 WOBANAN 2009 MUUAIANUATIGBlUFNTUATIN 11 SerIN
MWD 20 WWEYYU -2 WOBNAN 2010

aoundmsuManwaua sz

uiasmemweudanUssmaluuasaasuanndanddyngadalsamweaud
ArcLight HoIIywood (www.archlightcinemas.com), 6360 W. Sunset Blvd., Los Angeles, CA
90028 uaﬂmﬂumﬂiamwaummamﬂﬂﬂumqNaﬂﬂsﬂwmﬂﬁ%uﬂauuaﬂmu

1. Korean Cultural Center Los Angeles

2. Naz 8 (www.naz8.com)

WNAMBMINWEUG (Film Festival) 3anaiamwaus (Film Market)

WAMAMWEUGNSINI “Film Festival” Lﬂummﬁ'umsdqLa'%umwaueﬂumg

vV

uslnawmmnzama (niche market) luzaiei “Film Market” iunudmsurngsialunms

u

MWEUE [NDEMWEUGLLNFHRINNGN 2N FI0IIVNEMNEUA
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Film Festival uag Film Market Ndhanyluanigasasausaunmaanulauwn

LADUNNIIAN

1. Sundance Film Festival (www.sundance.org), Park City, UT

2. Palm Springs International Film Festival (www.psfilmfest.org) , Palm Springs,
CA

LhaudiguIaY

3. Los Angeles Film Festival (www.lafilmfest.com) , Los Angeles, CA

LAaUNINGIAN

4. Comic-Con International (www.comic-con.org), San Diego, CA

RO REL

5. Telluride Film Festival (www.telluridefilmfestival.com), Telluride, CO

LaUNGAIN I

6. American Film Market (www.afma.com), Santa Monica, CA

galulsisg

7. New York International Independent Film and Video Festival

(www.nyfilmvideo.com), New York City, NY

mamamweudluansgadiagnaramamameny uaastnamamansd iy
MNEUFIUANEaY mﬂmammaum’iuﬁm%’g%ﬁ@é‘]’m‘hwmanwwauﬁaw%’gﬂﬁmmauh
nniigade Sundance Fsdahdumamafiiiulamafidigadmiudaiamiidaszvio
Fouaaanihnaifiasdn@uaueadngams wag AFM-American Film Market dw3uns
nsmwsudlungiahmhemweuduasanizs uennnilmanamweudludiasd 4l
dWS3uT Seattle, Atlanta, San Francisco wae Southwest shnsafluunaniiauadumiia
NNFUNY

maMaMwaueau ) luanigdu

1. USA Film Festival (www.usafilmfestival.com)

2 U.S. International Film & Video Festival (www.filmfestawards.com)
3. Tribeca Film Festival (www.tribecafilm.com)

4 Miami International Film Festival (www.miamifilmfestival.com)
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Arizona International Film Festival (www.filmfestivalarizona.com)

Aspen Filmfest (www.aspenfilm.org)

Boulder International Film Festival (www.biffl.com)

1
2
7. Ann Arbor Film Festival (www.aafilmfest.org)
8
9

Beverly Hills Film Festival (www.beverlyhillsfilmfestival.com)

10. California Next Gen Film Festival (www.nextgenfilmfest.orq)

11. California Independent Film Festival (www.caindiefilmfest.org)

12.  Chicago International Film Festival (www.chicagofilmfest.com)

13. Eerie Horror Film Fest (www.eeriehorrorfest.com)

14.  Great Lakes Independent Film Festival (www.greatlakesfilmfest.com)

15. Fort Lauderdale International Film Festival (www.fliff.com)

16. Long Beach International Film Festival (www.longbeachfilmfestival.com)

How Movie Distribution Works by Jeff Tyson

The Last Picture Show? Timing and Order of Movie Distribution Channels, Thorsten

Henning-Thurau, Victor Henning, Henrik Sattler, Felix Eggers & Mark B. Houston
Movie Industry Marketing

ANINNUSUFINN T LU NUSENA UATHAFUDULADT
13 ae1AN 2552
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